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BRIEF

To offer your brand a partnership opportunity for maximum exposure to all Campaign Middle East readers and create
awareness about your agency's services across all of Campaign'’s print, digital, social & events platforms leaving a strong
impression in the region’s advertising market.

TACTICS

» Campaignis the world’s leading business media brand serving the marketing, advertising and media communities.

» Our mission is to provide professionals from these industries with the firepower they need to attract and delight
consumers. In doing so, we help strengthen brands and enhance their business success and with our objective stance
and a critical point of view, we aim to contribute to the rise of quality in the region. We help our readers to make
informed decisions on marketing, advertising with accurate and reliable research & data.

» Campaign Middle East being MENA's most authoritative title in the region with the highest distribution in the region
with 20% market penetration in the marcomms industry with our maijor strengths in the fields of marketing, advertising,
media, digital, creative, PR and communications.

» Campaign has 14,000 copies circulated bi-weekly, the highest for any marcomms title in the region. The magazine is
also available on ISSUU to view and download. Our readers are from affluent media organizations with a high
spending power and high online dwell time. '

» Campaign Middle East website www.campaignme.com has 1 Million unique visitors annually who consume 155,000
page views monthly with an average session time of 30 secs on each article.

» Campaign ME has 100,000+ followers across its social platforms - X, Facebook, LinkedIn, Tiktok & Instagram
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http://www.campaignme.com/
https://www.facebook.com/CampaignMiddleEast
https://www.linkedin.com/company/campaignme
https://www.tiktok.com/@campaignmiddleeast
https://www.instagram.com/campaignmiddleeast/

The Middle Ea

The 6 Predictions & Planning Issue
Ad Tech, Digital Agencies and Influencer Marketin

Guide 2026
The Al & Automation Issue
Ramadan 2026
Media & Creative Agency Guide 2026 + Agency Map

Agency Faces to Watch Issue 2026
Generational Marketing
Gaming, Esports & Social Media Guide 2026

The Procurement, Pitching & Pricing Issue
Dubai Lynx 2026
The Saudi Report 2026

Luxury & Premium Marketing Issue
Branding, CX & The Creator Economy

Video Guide 2026:
TV, CTV, OTT — Attention & Measurement
Campaign 40 over 40
Nation Branding, Tourism & Destination Marketing
The Audio Guide 2026: Radio, Podcasts & more

Brand Faces to Watch Issue 2026
Cannes Lions 2026

Women in Adwertising Issue
Agency models, Brand vs Performance,
Data and Creativity

Integrated Comms, PR & Experiential Guide 2026

Production House Guide 2026
Retail, Digital & Social Commerce Issue
The MENA Power List 2026

The Strategy, Talent & Culture Issue:
tion, Localisation, Loyalty & Trust
The OOH 2027

Marketing Game Changers Awards Issue
Athar Festival 2026
Sports, Entertainment & Experiential Marketing
The Digital Essays 2026

The 2026 Annual Issue
Agency of the Year Awards MENA 2026

CBB: Ramadan Advertising & The Year Ahead
on 6™ Fel

Campaign On the Record / Gen Z Edit Pode

CBB: Retail & Commerce Media
on 9™ May 2026
Campaign On the Record / Gen Z Edit Po
Cannes MENA Mixer
Campaign Market Minds Roundtable

Campaign On the rd / Gen Z Edit Po

Campaign On the Record / Gen Z Edit Pode

Campaign Market Minds e
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Campaign Breakfast Briefing: OOH 2027
on 20" November 2026

Athar Festival 202

Campaign Middle East’s AGEMCY OF THE YEAR [AOTY

Middle Fast AWARDS on 10™ Dec 2026
Campaign On the | Gen Z Edit Po

* LAST YEAR'S EDITIONS AND EVENTS ARE HYPERLINKED FOR REFERENCE. PLEASE NOTE: THE ABOVE EDITORIAL &
EVENTS CALENDAR I3 SUBJECT TO CHANGE IN CASE OF NEW DEVELOPMENTS. REFER PAGE 2-6 FOR MORE DETAILS.
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EDITORIAL
CALENDAR 2026.

Download the latest Calendar here.

All editions are hyperlinked to last years
editions for reference. Kindly note the
ediforial calendar is subject fo change in
case of any new developments.
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https://campaignme.com/wp-content/uploads/2025/11/Editorial-Events-Calendar-2026.pdf
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EDITORIAL SECTIONS o s

MEDLA CHANMEL

» NEWS - Breaking regional and local news of the
advertising, marketing, PR and media industries

» FEATURES - In-depth analysis, profiles, debate and
investigations — Cover stories, Industry Forums etc.

» OPINION - Guest columnists, readers’ letters, editor’s
opinion and regular essays.

» THE WORK - The lowdown on the latest creative
campaigns, including peer reviews.

» FORUMS - The industry debates the most current

and important hot topics . =

» DATA - From viewership and readership audits to STREAMING syl ' o 'f;'
trending searches, Campaign catalogues the INTO THE FOpETRIDINGE . D
numbers that shape the industry. FUTURE

» APPOINTMENTS - Movers and shakers within the
industry.

» REGULAR COLUMS -Lessons from the ladder, Top 10
Tips & My Secret Work Weapon

» THE SPIN - A light-hearted look at what happens
when the communications profession lets itself
QL —
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Marketing Solutions with Campaign Middle East Includes:

» Print

>
>

Supplements

Special Reports

» Digital

>
>
>

Website
Social Media Markefing

Podcasts

» Direct Marketing

>

Branded Emailers & Newsletters

» Event Marketing

>

V VOV

Agency of the Year Awards
Campaign Breakfast Briefings — Dubai
Campaign Saudi Briefings - Riyadh
Campaign Industry Roundtables

Networking Events — Campaign Cannes Mixer, Campaign Industry Nights, Campaign Suhoor.
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PRINT
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Print Includes:

Partner Content/ Advertorials which includes
interviews, company profiles, case studies
and content pushing your brand and

services.
» Full Page: $12,000
» Double Page Spread: $19,000

The content would also be posted online on

www.campaignme.com making it the main

lead cover story + inclusion in weekly
newsletter + Social media post and tags to
Campaign’s 100,000 followers on Twitter,

Facebook, LinkedIn & Instagram platforms.
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Porsche supercharges

its brand e

erience with data
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Double Page

HITTING A HOME RUN
INTHE KINGDOM


http://www.campaignme.com/
http://www.campaignme.com/
http://www.campaignme.com/
http://www.campaignme.com/
http://www.campaignme.com/
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Belly band with a double page center spread

Creative Solutions in Print Advertising Includes :
» False Cover: $40,000
Bound Insert with Outer Tab: $25,000

'KES'V GET

Bellyband with a Double Page Centre Spread: $28,000 AMAZED
8 Page Butterfly Gatefold: $50,000 — 8
Reverse Gate Gold: $22,500

vV v v v

False Cover

Bound Insert with outer Reverse Gatefold

campaign
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Headline or Gold Sponsorship of Campaign Annual
Special Reports:

>

>

>

>

This sponsorship would include Logo branding on the
Front Cover along with a Double Page Content and a

The Power List

The Digital Essays

Media & Creative Agency Guide
Digital & AdTech Agency Guide
Influencer Marketing Guide
TV, Radio & Audio Guide

OOH Guide

The Saudi Report 2026

Full-Page Brand Advert.

Cost for each sponsorship: $30,000 onwards
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Campaign Middle East Website

A Analytics campaignme.com - GA4 - Q

ﬁ 0 Al ey A Domparnon -+

0 , Campaign Middle East website stats
- v | Campaign’'s website has a 20%
increase year on year with around

) ' 1_Million unique visitors visiting the
@\ .

Y Views by Page Bath snd soneen Clagy Cwer time

website annually for fresh content,
insights and trends. The top slide
shows Campaign Middle East's
Google Analytics audience, which
shows we have an average of
90,000 unique Vvisitors every month
with an average of minimum 1.7
articles each session.

LO%4, 539




Online Banner Advertising

» ROS Banners: Leaderboard, Billboard, MPUs, Skins, Half pages
» Rich Media: InReads, Videos, Mobile Interscroller, Ewraps etc.

» Creative solutions: Site takeovers, Roadblocks, Overlays etc

Homepage Takeover

Takeover of all advertising banners on Campaign’s home page.

Cost: $10,000 per week
$2500 per day

campaig
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Leaderboard
MPU

Half Page
Skin

Static Button/month

Mumbai
AED 100"

ot nem

Boosting women's empowerment with
"l #GiftAPush - Vatika Voices

DISPLAY ADVERTISING

X %X
.

SC X2
7T

NEXT Lauechas

~ PICK
QUARTE

$75/CPM
$89/CPM
$105/CPM

$120/CPM
$2000/month

Mumbai
AED Y405

n the Middle East
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Online content on Campaign website

Online Partner Content / Advertorials which includes interviews, company profiles, case studies
and content pushing your brand and services. Online arficle pinned to lead story position for
24hrs for more visibility.

campaign
Latest v Events Directory Podcast Jobs More v

ADVERTISING | CREATIVE | DIGITAL | FEATURED | INSIGHTS | MARKETING | MEDIA | NEWS | PARTMER COMTENT

Unlocking deeper insights: MBC Media Solutions

oo adopts KSA TAM

KSA TAM is a sophisticated audience measurement solution that provides an accurate reflection of content

consum DtiOﬂ aCross screens.

MBC Media Solutions (MMS) will adopt the newly introduced TV and streaming audience measurement tool,
KSA TAM, starting 1 January, 2025.
This follows the decision by the General Authority of Media Regulation to establish KSA TAM as the official

national benchmark for audience measurement in Saudi Arabia.

Online Article — 400 Words $6,500/post

Online Article — 700 Words $7,500/post

KSATAM is a sophisticated data integration solution that provides an accurate and comprehensive view of

audience behaviour across screens. It tracks granular audience engagement, providing a holistic view of

content consumption patterns and allows for post-campaign evaluation, offering insights into audience

behaviour and demographics, which enhances understanding of TV consumption.
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Content Hubs
campaign

Events Directory Podcast Marcomms360 Magazine More +

We can create a branded section hosted on
Campaign main homepage above the fold
with a 100% Share of Voice (SOV) - constantly
visible to all of Campaign's website visitors &
would be linked to a microsite containing all

Marketers take note...your best

investment is in the creator
economy, by Whalar's Marco

your articles in one location. O =
Osooeny > &WATT 3

Content Hub examples circled in red. UK | DUBAI | MALAYSIA

! Heriot-Watt University Dubai Partners with

Rethinking retail this ﬁamadan; 5y 7

You would also get the leaderboard banner

branding inside your microsite. Here is an AL s op
example of the microsite. e
Cost for 1 year: $80,000 1 o PRI TS (UARTER

Get creative with Meta Shape opigk

STEVENBARTLETT

This is your last chance to get your
tickets for Steven Bartlett at the
Dubai Opera

UAE professionals ‘working more
efficiently in 4.5-day week according
to PRCA research

“BRIEFING

HOW BRANDS CAN ENGAGE
AND INTERACT BETTER

| REGISTER NOW

Middle East
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https://campaignme.com/snapchat/
https://campaignme.com/snapchat/
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Campaign Middle East Magazine Directory campalgn

Campaign published and exclusive directory listing all mediaq,
creative, digital, production agencies and all media suppliers in our
online directory, where each agency/supplier gets its own page,
which they can regularly update with their latest news, work & FrTNECH ?‘6
detailed information. All agencies stand to benefit from this as e —
brands, agencies and marketers can now search for services in the S = @ E}
Online Directory throughout the year based on their requirements

thus generatfing new leads and business for all the agencies listed.

Options are as below to list:
1. Half Page Listing, includes extended information with company
leadership and logo

2. Full Page listing - includes extended information with company
leadership and logo + interview with the CEOQ.

3. Double Page Listing - includes extended information with st “in “%g —
company leadership and logo + interview with the CEO + 1 Full e =
HelelWNe! e =

OO ot with the name. : -

Half Page $4000
Full Page $6000

Double Page $11000
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Campaign Middle East Website - Online Directory

Campaign has started listing all media, creative, digital, production
agencies and all media suppliers in our online directory, where each
agency/supplier gets its own page, which they can regularly update with
their latest news, work & detailed information. All agencies stand to benefit
from this as brands, agencies and marketers can now search for services in
the Online Directory throughout the year based on their requirements thus
generatfing new leads and business for all the agencies listed.

HAVAS R

We have 2 options to list:
Free Listing: Basic information of the agency is provided here.

For example: https://campaignme.com/agency/active-dmc/ I PANEL " A e
Paid Listing: Extensive information is provided here about the agencies with
logo on the main page (as seen here in pic) [

For example: htfps://campaignme.com/agency/omd/ a a e

The Paid listings includes all the contact details and the leadership panel.
We also tag all the stories we carried about your agency in this page so
that anyone visiting your page has complete and the latest details on your
company.

BOOK NOwW

Premium Annual Listing $2500/year



https://campaignme.com/agency/active-dmc/
https://campaignme.com/agency/active-dmc/
https://campaignme.com/agency/active-dmc/
https://campaignme.com/agency/omd/
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Campaign On The Record Podcast

On the Record - Campaign Video Podcasts will look at the biggest stories and trends in the region's advertising, marketing, media and
technology, along with 2 other suitable partners, we will cover inadept analysis for latest topics on this ever-increasing audio format.

All podcasts are available on Campaign ME's website - https://campaignme.com/category/podcast/

Who would listen: CMOs, Advertising / Media / Digital Agencies, Digital Marketers, consultants etc.

Inclusions: Podcast speaker opportunity, podcast to be hosted in Campaign ME’s Studios, Topic & agenda moderated by Campaigns Editor,
production & postproduction, Podcast to be published on Campaigns YouTube, Anghami, Spotify and Apple Podcast channels and amplified
across Campaign’s website and social media platforms.

Partnership cost: $20,000 per podcast.

Podcast: Snap and OMG share impactof AR :  Podcast: How SMC is 'hitting a home run in
on attention, outcomes and demand the Kingdom'

&3 G How Lowma Kow 25K views * 2 months ago 26K views *+ 3 months ago

Middle East
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https://campaignme.com/category/podcast/

Fresh insights delivered | From Ads to Zeitgeist Report

@ Amazon Ads <partners@email.campaignme.com>

amazon ads
-

From Ads to Zeitgeist

Did you read aboy

!
S =

amazon ads
N

campaig

DIRECT MARKETING

Emailers / EDMs

An emailer can be sent to the 20,000 Emailer Subscribers of
Campaign + Gulf Business database which include Brands
Marketers, CMOs, MDs, CEOs, from different organizations &
Advertising, Media, Social, Digital buyers, planners,
consultants etc.

EMAIL MARKETING

$320/CPM

Cost for 1 Emailer to Campaign Database: $6400

Middle East
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Coldplay, Costing and Consistency

@ Campaign Middle East <newsletter@email.campaignme.com:

Market outlook for marketers: Is Al moving into
the fast lane in 20257

Newsletters

Banners advertising in Campaign’s weekly
newsletters to the 20,000 active subscribers.
The open rate is above 20% and the CIR
averages 5%.

EMAIL MARKETING

Landor’s Chris Moody: “Simply mak- “Delivering Incredible
ing noise isn’t enough anymore” Performances” by Aramex
e - g Lo s

Newsletter Banner $2000 each

Dubai Lynx PR Jury Presidenton  EternityX enters Middle East with
what she's looking for in a standout ex-Dentsu China leadership hire
submission
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Social Media Marketing

Includes

» Social Posts with social handles, hashtags etc.
Post pinned to the top of the page for 24hrs
Average of 1,000 impressions per social posts.
Promoting your content on social media
through Social boost for more extensive reach
to relevant target audience

vVVvyy

Campaign Social Media Platforms followers :
X -12,400

Facebook — 8,800

LinkedIn — 76,000

Instagram — 27,000

Total number of followers: 125,000 +

vVvVvvVvyYVvyy

Cost for 1 social media post across all Media
Platforms: $6000

Short Videos that can be used as Reels and Social
posts as we found this drove engagement and
exposure this year. These short 2 min videos would
be produced, edited and posted by us and can be
used from your end for C-Suite Interviews, Event
wrap-ups, Global and Regional Awards coverage,
Meet the team, Latest Announcements, New Senior
Appointments, Client Interviews etc.

» Cost for 1 Instagram Reel post: $6000

TAKE
" ASK

‘@;_‘:ﬂk =

AND
WHAT YOU DO

AT pIALLING Bncﬁo“
WE DO

O MA\IAS CREATIVE

cE
MIDDLE EAST AND PR
CREATIVE NETWORK SHARES K:\) MESSAGES
FOR THE REGION A
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The Middle Ea

The 6 Predictions & Planning Issue
Ad Tech, Digital Agencies and Influencer Marketin

Guide 2026
The Al & Automation Issue
Ramadan 2026
Media & Creative Agency Guide 2026 + Agency Map

Agency Faces to Watch Issue 2026
Generational Marketing
Gaming, Esports & Social Media Guide 2026

The Procurement, Pitching & Pricing Issue
Dubai Lynx 2026
The Saudi Report 2026

Luxury & Premium Marketing Issue
Branding, CX & The Creator Economy

Video Guide 2026:
TV, CTV, OTT — Attention & Measurement
Campaign 40 over 40
Nation Branding, Tourism & Destination Marketing
The Audio Guide 2026: Radio, Podcasts & more

Brand Faces to Watch Issue 2026
Cannes Lions 2026

Women in Adwertising Issue
Agency models, Brand vs Performance,
Data and Creativity

Integrated Comms, PR & Experiential Guide 2026

Production House Guide 2026
Retail, Digital & Social Commerce Issue
The MENA Power List 2026

The Strategy, Talent & Culture Issue:
tion, Localisation, Loyalty & Trust
The OOH 2027

Marketing Game Changers Awards Issue
Athar Festival 2026
Sports, Entertainment & Experiential Marketing
The Digital Essays 2026

The 2026 Annual Issue
Agency of the Year Awards MENA 2026

CBB: Ramadan Advertising & The Year Ahead
on 6™ Fel

Campaign On the Record / Gen Z Edit Pode

CBB: Retail & Commerce Media
on 9™ May 2026
Campaign On the Record / Gen Z Edit Po

Cannes MENA Mixer
Campaign Market Minds Roundtable

Campaign On the rd / Gen Z Edit Po

Campaign On the Record / Gen Z Edit Pode

Campaign Market Minds e
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Campaign Breakfast Briefing: OOH 2027
on 20" November 2026

Athar Festival 202

Campaign Middle East's AGENCY OF THE YEAR [AOTY
Middle Fast AWARDS on 10™ Dec 2026
Campaign On the | Gen Z Edit Po

* LAST YEAR'S EDITIONS AND EVENTS ARE HYPERLINKED FOR REFERENCE. PLEASE NOTE: THE ABOVE EDITORIAL &
EVENTS CALENDAR I3 SUBJECT TO CHANGE IN CASE OF NEW DEVELOPMENTS. REFER PAGE 2-6 FOR MORE DETAILS.

campaign

EVENTS
CALENDAR 2026

Download the latest Calendar here.

All editions are hyperlinked to last years
editions for reference. Kindly note the editorial
calendar is subject to change in case of any
new developments.

Middle East


https://campaignme.com/wp-content/uploads/2025/11/Editorial-Events-Calendar-2026.pdf

Middle East

INDUSTRY ROUNDTABLES SPONSORSHIP campaign

A roundtable is a powerful way to build a community and get in front of your target audience. We engage a group
of senior decision-makers on a hot topic then gather them at a premium venue over breakfast or dinner.

Marketers, agencies and media owners come together and share challenges, frends and ideas. Aftendees share
knowledge and different perspectives — as well as building strong industry relationships. Roundtables are always a

wonderful exchange of expertise and an opportunity for your best brand ambassadors to spark meaningful -
conversations. In real life. r_ Cﬂlnpﬂjgl'i _\

After each event, we tell the story in print and online, capturing the key quotes and insights: a piece of evergreen s
content posted on Campaign’s next print issue and on our website and distributed to our engaged subscribers. market I e mindS

Roundtables: CMOs, Media Agencies, Creatives, Production & AdTech providers. . CMO ROUNDTABLE »
Attendees: 10 high net individuals across each industry across Brands CMOs, Advertising / Media / Digital Agencies,
Tech suppliers etc.

Roundtable Partnership cost: $20,000.

Benefits: Includes 1 slot at the roundtable + Networking + Branding across all event marketing - pre, post and onsite.

Retail media round table: Marketers call for collab on education, trust and change management
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EVENT SPONSORSHIP

Campaign Briefings Events: Campaign Breakfast Briefings are hosted in Dubai and KSA providing the marketing community with thought-
provoking opportunities to learn about where our industry is heading next. Campaign Events are a platform for marketing heads, agencies,
media owners and suppliers to come together for a networking breakfast and discuss the hottest trending topics with industry experts.

Speakers: Brands, Agencies, Publishers, tech providers, industry experts.

Attendees: 200 persons across Brands CMOs, Advertising / Media / Digital Agencies, Digital Marketers, Tech suppliers, consultants etc.
Marketing: Online Article with Registration page, Online banners, EDMs, Social Media posts, Newsletters etc.

Post event exposure: Event Video/Article online and in print.

For all Campaign events, please visit our Events page: https://campaignme.com/event/

Gold Partnership cost: $20,000 per event.

Event Gold Partner Benefits: Includes Keynote/ Panel Speaker slot + Activation + Networking + Branding across all event marketing - pre, post
and onsite 1 VIP table for 10 persons.

g gl B P i)l . o - " Campaign Breakfast Briefing: Qut of Home 2025 (N
MEDIA axo o = = A = , s il Copy link
2 MARKETING

PANEL 2

STRE
¢ DATE: November 22, 2024  TIME: 800 AM  VENUE: The Westin Dubai Mina Seychi

Presented By
'77. seventhoeeaL — jola E

LS LYPERMEDIA = MOTIVATE

WV Watchon (EBYoulube —



https://campaignme.com/event/

campaign
AGENCY

OF THE

AGENCY OF THE YEAR AWARDS SPONSORSHIP YEAR

Most agency-focused award schemes look on the work produced — either its pure creativity or its effectiveness. Agency of the Year Middle East
(AOTYME), however focuses on their business success (year on year growth, financial achievements, agency culture and diversity, equity and
inclusion, etc) and the people and teams driving this forward. AOTYME includes agencies of all shapes, sizes and specialisms.

Attendees: The creme de la creme of the industry turned up with force and flair to AOTY Awards 2025. More than 600 people from agencies
across the region attended the awards, with many flying in from other countries with the hope of holding a trophy aloft. Agencies from the UAE,
Saudi Arabia, Jordan, Qatar, Oman, Egypt and Irag were recognised for their business successes. More than 20 top CMOs handed out the
awards across 40 different categories

AOTY Awards Gold Partnership cost: $20,000

Benefits: Event Gold Parther Benefits: Branding across event website, all promotional marketing for the awards including social media and
emails, shortlist announcements and on stage and across the event onsite. Opportunity to also participate in the judging process with the top
marketers as an official judge. Opportunity to Hand-out the award to the winner of the Sponsored Awards category on main stage, 1 VIP table
(10pax) for clients and colleagues to attend the awards celebration & Activation space in the networking area.

()

Q Campaign Agency of the Year Middle East Awards 2024: Highlights

YE
3

B

careo iy MMS S pixis @ sezomas (@) = pymake [P MOTIVATE



https://youtu.be/gdh-_bDfaT0
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ANNUAL PARTNERSHIPS

To collaborate and work with us across the year, we offer a mix of commercial and
advertorial deliverables and support you with editorials pieces like your latest News,
Work, Thought leadership pieces, Opinion pieces, Appointments and our regular
columns like Lessons from the Ladder, My Secret Work Weapon & Tech Tips. All these
editorials would not be branded and subject to the editor’'s approval.

For series bookings of commercial partnerships, we will be able to provide this
discount structure on all the above rates:

Insertions Discount
Minimum 4 insertions

4 - 9 insertions

10 and above insertions
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THANK YOU

Contact Details

NADEEM QURAISHI

Publisher, Campaign Middle East

T+971 4427 3000 / D +971 4 427 3422 | M +971 50 645 3365 / F +971 4 428 2274
Email: Nadeem@motivate.ae

TARUN GANGWANI

Sales Manager, Campaign Middle East

T+971 4427 3000 / D +971 4 427 3078 /| M +971 52 146 6150/ F +971 4 428 2274
Email: Tarun.gangwani@motivate.ae

Campaign advertising industry news: www.campaignme.com
Motivate Media Group, 34th Floor, Media One Tower, Dubai Media City,
PO Box 2331, Dubai, UAE

MAGALZINES | BOOKS | CONTRACT PUBLISHING | DIGITAL | EVENTS | CINEMA
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