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BRIEF

To offer your brand a partnership opportunity for maximum exposure to all Campaign Middle East readers and create
awareness about your agency'’s services across all of Campaign'’s print, digital, social & events platforms leaving a strong
impression in the region’s advertising market.

TACTICS

» Campaignis the world’s leading business media brand serving the marketing, advertising and media communities.

» Our mission is to provide professionals from these industries with the firepower they need to attract and delight
consumers. In doing so, we help strengthen brands and enhance their business success and with our objective stance
and a critical point of view, we aim to contribute to the rise of quality in the region. We help our readers to make
informed decisions on marketing, advertising with accurate and reliable research & data.

» Campaign Middle East being MENA's most authoritative title in the region with the highest distribution in the region
with 20% market penetration in the marcomms industry with our maijor strengths in the fields of marketing, advertising,
media, digital, creative, PR and communications.

» Campaign has 14,000 copies circulated bi-weekly, the highest for any marcomms title in the region. The magazine is
also available on ISSUU to view and download. Our readers are from affluent media organizations with a high
spending power and high online dwell time. '

» Campaign Middle East website www.campaignme.com has 1 Million unique visitors annually who consume 155,000
page views monthly with an average session time of 30 secs on each article.

» Campaign ME has 100,000+ followers across its social platforms - X, Facebook, LinkedIn, Tiktok & Instagram
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http://www.campaignme.com/
https://www.facebook.com/CampaignMiddleEast
https://www.linkedin.com/company/campaignme
https://www.tiktok.com/@campaignmiddleeast
https://www.instagram.com/campaignmiddleeast/

27 Jan 2025

24 Feb 2025

31 Mar 2025

28 Apr 2025

26 May 2025

30 Jun 2025

14 Jul 2025

25 Aug 2025

29 Sep 2025

27 Oct 2025

24 Nov 2025

15 Dec 2025

The 2025 Predictions Issue
Ad Tech & Digital Agencies Guide 2025

The Data & Creativity Issue, Ramadan 2025
Media & Creative Agency Guide + Agency Map

Agencies F2W Faces to Watch Issue
Gaming, Social Media & Influencer Marketing Guide 2025

The Procurement, Pitching & Pricing Issue
Dubai Lynx 2025, The Saudi Report 2025

Luxury Brands Issue

Performance Marketing & Brand Building
The Audio & Video Guide 2025: TV, CTV, OTI, Radio, Podcasts

Marketing F2W Faces to Watch Issue
The Future of Media & Marketing: Al, Automation,

Privacy, Search & Engagement

The Do-Good Issue: Ethical Marketing / Sustainabilit
Cannes Lions 2025

Women in Advertising Issue
PR & Experiential Guide 2025
Campaign's Production Guide 2025 Issue
The Power List / Essays 2025
Ecommerce & Digital Transformation

The Strategy, CX & Culture Issue:
Personalisation, Storytelling, Feedback, Loyalty

The OOH Guide 2025

Campaign’s Marketing Game-Changers Issue
The Digital Essays 2025
Sports Marketing 2025

Athar 2025

The 2025 Annual Issue
Agency of the Year MENA 2025
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EDITORIAL
CALENDAR 2025

All editions are hyperlinked to last years
editions for reference. Kindly note the
editorial calendar is subject to change in
case of any new developments.


https://issuu.com/motivatepublishing/docs/cam323_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam323_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam324_feb26_2024_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam324_feb24_2024_map_digital?fr=sZjYyNjczMjE3Njc
https://issuu.com/motivatepublishing/docs/cam326_april29_2024_digital?fr=sNWNjNzczMjE3Njc
https://issuu.com/motivatepublishing/docs/cam325_mar25_2024_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam325_mar25_2024_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam327_saudi_may27_2024_digital?fr=sZDhmYTczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam327_may27_2024_digitalplussaudi_f
https://issuu.com/motivatepublishing/docs/cam327_may27_2024_digitalplussaudi_f
https://issuu.com/motivatepublishing/docs/cam326_april29_2024_digital?fr=sNWNjNzczMjE3Njc
https://issuu.com/motivatepublishing/docs/cam328_june24_2024_digital?fr=sNmRiZTczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam332_october28_2024_digital?fr=sMzYxYTc4Nzk3ODQ
https://issuu.com/motivatepublishing/docs/cam329_july22_2024_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam330_aug_2024_digital?fr=sZGNmOTczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam330_aug_2024_digital?fr=sZGNmOTczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam331_october_2024_digital_withsupplement_?fr=sYTRjMzczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam331_powerlist_september30_2024_digital?fr=sMGZmMzczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam331_october_2024_digital_withsupplement_?fr=sYTRjMzczNDE3ODk
https://issuu.com/motivatepublishing/docs/cam329_july22_2024_digital?fr=xKAE9_zU1NQ
https://issuu.com/motivatepublishing/docs/cam332_ooh_october28_2024_digital_withmap_?fr=sMDlkYTc4Nzk3ODQ
https://issuu.com/motivatepublishing/docs/cam331_september30_2024_digital?fr=sOTZhNTgwMTUyMTg
https://issuu.com/motivatepublishing/docs/cam331_september30_2024_digital?fr=sOTZhNTgwMTUyMTg
https://issuu.com/motivatepublishing/docs/cam334_dec19_2024_digital?fr=sNDMxYjgwMTUyMTg

EDITORIAL SECTIONS

>

NEWS - Breaking regional and local news of the
advertising, marketing, PR and media industries

FEATURES - In-depth analysis, profiles, debate and
investigations.

OPINION - Guest columnists, readers’ letters, editor’s
opinion and regular essays.

THE WORK - The lowdown on the latest creative
campaigns, including peer reviews.

FORUMS - The industry debates the most current
and important hot topics

DATA - From viewership and readership audits to
trending searches, Campaign catalogues the
numbers that shape the industry.

APPOINTMENTS - Movers and shakers within the
industry.

REGULAR COLUMS - Lessons from the ladder, Top
10 Tips & My Secret Work Weapon

THE SPIN - A light-hearted look at what happens
when the communications profession lets itself
down.

" PICK % QUARTER I8
Wt I, 3

FACEBOOK -
esnvo

Relevant, rooted and connected
Pepsi’s Virtual Suhours bring people

FUTURE

“AUDIO CANBE TAKEN
ANYWHERE WITHVERY
LITTLE EQUIPMENT, WHILE
ADS CAN BE CREATED
OUTSIDEA STUDIO."

T mEmm
Claire Beale

ACRISISISNOTA
MEDIA CHANNEL

Q

04 campaign

Global H+K restructure
sees Europe and Nordics
reportin to Middle East

£ MIDDLE EAST A DAD'S JOB

Middle East
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Marketing Solutions with Campaign Middle East Includes:

» Print
» Digital
» Website
» Podcasts
» Direct Marketing
» Emailers & Newsletters
» Social Media Marketing
» Event Marketing
» Campaign Breakfast Briefings — UAE
» Campaign Breakfast Briefings - KSA
» Campaign Industry Roundtables
» Agency of the Year Awards



PRINT

Includes Brand Display Advertising Includes:
Full page Ad: $6,000

Double Page Ad: $11,000
Inside Front Cover: $11,000
Qutside Back Cover: $12,500
Inside Back Cover: $10,200
Inside Front Cover Spread: $21,500

>
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ONNECT WITHUS AND SECURE YOURSPOT NOW
MUSICAWARDS@@ILLBOARDARABIA.COM
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CXRITEO

Help your clients
predict the
unpredictable.

Today’s buyer journey is anything but linear
Your clients need to be in the right place at
the rignt time. Criteo can help.

Just to be clear.
We're on this page
because we wanted to be.

Middle East
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ANGHAMI,
WHERE BRANDS ARE HEARD

FIND US ON
DiGITAL



Print Includes:

Partner Content / Advertorials which includes
interviews, company profiles, case studies and

content pushing your brand and services.
» FullPage: $12,000
» Double Page Spread: $18,000

The content would also be posted online on

www.campaignme.com making it the main

lead cover story + inclusion in weekly
newsletter + Social media post and tags to
Campaign’s 100,000 followers on Twitter,

Facebook, LinkedIn & Instagram platforms.

Ngle|[SH ele])

Beyond transformational

lais digitising the OOH indust

e dgiatstonof our sty
fow an accepted reality
wove clling

in
0 how
becween comp
exploit th
far aching e i,

ity o decpisgon the b Twe
il e e e,
the tremendous opportunities that
digalisation can brin

Spec
product to customer, and in the most
efficient, charismatic and appealing way.
‘Which s why Viola Outdoor has

e breakihrough
advance in the fleld of outdoor advertising
inthecapialwith the mminent launch of
it digial outdoor LED screens and brid

mm«xmmmn ext phase
Theb Ilvxvu‘nwwmrnmn»
uniquet .
L WhRViSIAC mmmuulullum
existing strategiclocation
Dhabl ncudig downtown . Jong
visibilityroads and major
i

nowmodia iplayse
s th iy and e realy excied
ospe

The screens will
feature several
unique technic
designs, and will
fit inwith Viola
Communications®
existing strategic

locations across
Abu Dhabi.”

interactivity for pedestrians. These
roof media platforms across

For Viola, this s not Justan
profct s compary g
simportant o ote w.mnmm«xu
ethe. adition

hi
here s ulla ot of demand. Howew
rein hepoces o reanga mas
flon sructure that will e
;wilingand abo toadaptioany
chinge nth
ighaisation wil aeiiateat the toueh
ofgbton
re iniroducing smart network
sl ions 4!d4l4\ﬂ’v|¥l~!lk.ﬂl(‘d
backbone (o the complex syst
Conmocavit, mhich el b

y,one LED

Forcxample ot Tou
two-sided and will have

element o them, enabling residens
visitors an nt

q:.\»mmmml\ forop

s nique digial producsprov
avastrangool kg opons it
actively support
e b
entorced by thecapabily o rbodding
ereat

on billboards are.
<dand then manualychanged
customer specs, bt digal
Gisplays provide the abiy tobypass hi
process a
whether staticor animated, v
graphic, instantly and remotely; adding
Specd adapabiey sutanaoi
vionmental fiendiiness and the extra
dimensionsof raadiacy and satey 10
Dlgitisation offersclients the
apportunity ot ange ot
s Whethor e
5 S carapaga
i it i
across the Viola Di "

city-wide smart scre
highiight the future
roduing i astormatc
D
» ributing o
gplaceinthe

forthe nex
he tchnology <t

np
MaltplyGroup ina st 1o et inand
alable businesses
iy growth and have
2 e industri
e mmw digital, then Viola s
the futu

A Shart.

05 campaign June 26,2023

campaigii

Double Page

OMeta

CK we QUARTER
Wi — ?’b

Unforgettable
Ramadan with Magg

The ‘Experience a Ramadan like no other with Maggi!’ campaign
ved up personalised content for women, writes Justin Harper
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“Maggi created tailored recipes and tips for each persona
representing different demand moments and highlighting
different aspects of the Ramadan experierce
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http://www.campaignme.com/
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Belly band with a double page center spread

Creative Solutions Print Advertising Includes :

: an GET
» False Cover: $40,000 R A i
Bound Insert with Outer Tab: $25,500 | BRI o

>
» Bellyband with a Double Page Centre Spread: $28,000
» 8 Page Butterfly Gatefold: $40,000
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THE MENA GUTD -
POWER

LIST..

Headline or Gold Sponsorship of Campaign Annual
Special Reports:

» The Power List

=

» The Digital Essays
» Influencer Marketing Guide

» Media & Creative Agency Guide

------

» Digital & AdTech Agency Guide

» TV, Radio & Audio Guide

DIGITAL
AGENCY

AND AD TECH
GUIDE 2024

» OOH Guide
» The Saudi Report 2025
This sponsorship would include Logo branding on the

Front Cover along with a Double Page Content and
a Full Page Brand Advert.

Q‘&_“\m 10NS 20 02

Cost for each sponsorship: $30,000 onwards
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DIGITAL campaign

Includes Campaign Middle East Website

A1 Analytics  campaignme.com - GA4 - Q

n o A) Lneny ASG COmparson +

O

@
Q@

Views Dy Page path and screen class over time

1,843,067

Campaign Middle East website stats
Campaign’s website has a 20% increase year on year with around 1 Million unique visitors visiting the website annualy for fresh content, insights

and frends. The top slide shows Campaign Middle East's Google Analytics audience, which shows we have an average of 90,000 unique visitors
every month with an average of minimum 1.7 arficles each session.




Online Banner Advertising

» ROS Banners: Leaderboard, Billboard, MPUs, Skins, Half pages
» Rich Media: InReads, Videos, Mobile Interscroller, Ewraps etc.
» Creative solutions: Site takeovers, Roadblocks, Overlays etc

Homepage Takeover

Takeover of all advertising banners on Campaign’s home

page for 1 week.

Cost: $10,000

Middle East

campaign

Campaign Agency of the Year Middle East urkish
. production houses Medyapim and Campaign announces OOH
2022 shortlists revealed = e

DISPLAY ADVERTISING
Leaderboard S78/CPM

MPU $89/CPM

Half Page $105/CPM
Skin $120/CPM
Static Button/month $2000/month

REACHING YOUR AUDIENCE
WHEREVER THEY WATCH

Podcast Marcomms360

A\ ) i Farly ad al
0 bran better thanone - by | mediaa
campaign Ithra's Robert Frith Sociale sri REACHING
AGENCY e L F—— YOUR
o1 T = ¥ AUDIENCE
4 YEAR bt | campaign (1]1]2202
Ay pim

WATCH

media

" REACHING
[ YOUR AUDIENCE
9l WHEREVER

THEY WATCH
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Online content on Campaign website

Online Partner Content / Advertorials which includes interviews, company profiles, case studies
and content pushing your brand and services. Online arficle pinned to lead story position for
24hrs for more visibility.

campaign
Latest v Events Directory Podcast Jobs More v

ADVERTISING | CREATIVE | DIGITAL | FEATURED | INSIGHTS | MARKETING | MEDIA | NEWS | PARTMER COMTENT

Unlocking deeper insights: MBC Media Solutions

o adopts KSA TAM

KSA TAM is a sophisticated audience measurement solution that provides an accurate reflection of content

consum DtiOﬂ aCross screens.

MBC Media Solutions (MMS) will adopt the newly introduced TV and streaming audience measurement tool,
KSA TAM, starting 1 January, 2025.
This follows the decision by the General Authority of Media Regulation to establish KSA TAM as the official

national benchmark for audience measurement in Saudi Arabia.

Online Article — 400 Words $6,500/post

Online Article — 700 Words $7,500/post

KSATAM is a sophisticated data integration solution that provides an accurate and comprehensive view of

audience behaviour across screens. It tracks granular audience engagement, providing a holistic view of

content consumption patterns and allows for post-campaign evaluation, offering insights into audience

behaviour and demographics, which enhances understanding of TV consumption.
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Content Hubs re—
[X]

L ] Midde Exst f \
wnpm BREAKFAST MOW BRANDS CAN ENGAGE AND INTERACT BETTER | REGISTER NOW ‘ ..

Latest + Events Directory Podcast Marcomms360

We can create a branded section hosted on
Campaign main homepage above the fold
with a 100% Share of Voice (SOV) - constantly
visible to all of Campaign's website visitors &

would be linked to a microsite containing all

your articles in one location.

Content Hub examples circled in red.

You would also get the leaderboard banner

branding inside your microsite. Here is an

example of the microsite.

Cost for 1 year: $85,000

) HERIOT
() EMARKETING G5 \WAT T

ETY UNIVERSITY

UK | DUBAI | MALAYSIA

Heriot-Watt University Dubai Partners with f

The Marketing Society

I ‘ OF THE

Marketers take note...your best
investment is in the creator
economy, by Whalar’s Marco
Bertozzi

—

Rethinking retail this Ramadan; by 7

Redseer Consulting

‘ -, [P (UARTER

R Meta

Snapchat For Business

Get creative with Meta Shape gpigé

STEVENBARTLETT

This is your last chance to get your
tickets for Steven Bartlett at the
Dubai Opera

UAE professionals ‘working more |
efficiently in 4.5-day week according
to PRCA research

BREAKFAST
BRIEFING

HOW BRANDS CAN ENGAGE
AND INTERACT BETTER

| REGISTER NOW

= J‘



https://campaignme.com/snapchat/
https://campaignme.com/snapchat/
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Campaign Middle East Website -

Campaign has started listing all media, creative, digital, production

— e QOQOOO 2

agencies and all media suppliers in our online directory, where each
Havas Middle East

agency/supplier gets its own page, which they can regularly update with
their latest news, work & detailed information. All agencies stand to benefit
from this as brands, agencies and marketers can now search for services in
the Online Directory throughout the year based on their requirements thus
generating new leads and business for all the agencies listed. ——— , | HAVAS &
View the Online Directory here: atorspo “ :

We have 2 options to list:
Free Listing: Basic information of the agency is provided here.

For example: https://campaignme.com/agency/active-dmc/ LEADERSHIP PANEL el
Paid Listing: Extensive information is provided here about the agencies with srm
logo on the main page (as seen here in pic). a a é [
For example: https.//campaignme.com/agency/omd/ - — [ Book Now |

Dany Naaman Houda Tohme Dana Tahir
CEO - Havas Middle East CEO, Havas Media Managing Director - Havas Red

The Paid listings includes all the contact details and the leadership panel.
We also tag all the stories we carried about your agency in this page so
that anyone visiting your page has complete and the latest details on your ﬁ
company. -

Fabio Silveira

Premium Annual Listing $2000/year



https://campaignme.com/directory/
https://campaignme.com/agency/active-dmc/
https://campaignme.com/agency/omd/
https://campaignme.com/directory/
https://campaignme.com/directory/
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Campaign On The Record Podcast

On the Record - Campaign Video Podcasts will look at the biggest stories and trends in the region's advertising, marketing, media and
technology, along with 2 other suitable partners, we will cover indept analysis for latest topics on this ever-increasing audio format.

All podcasts are available on Campigns website - https://campaignme.com/category/podcast/

Who would listen: CMOs, Advertising / Media / Digital Agencies, Digital Marketers, consultants etc.

Inclusions: Podcast speaker opportunity, podcast to be hosted in Campaign ME'’s Studios, Topic & agenda moderated by Campaigns Editor,
production & postproduction, Podcast to be published on Campaigns Youtube, Anghami, Spotify and Apple Podcast channels and amplified
across Campaign’s website and social media platforms.

Partnership cost: $20,000 per podcast.

Podcast: Snap and OMG share impactof AR ¢  Podcast: How SMC is 'hitting a home run in
on attention, outcomes and demand the Kingdom'

25K views * 2 months ago 26K views * 3 months ago



https://campaignme.com/category/podcast/
https://campaignme.com/category/podcast/

Fresh insights delivered | From Ads to Zeitgeist Report

@ Amazon Ads <partners@email.campaignme.com>

amazon ads
-

From Ads to Zeitgeist

S =

amazon ads

campaign

DIRECT MARKETING

Emailers / EDMs

An emailer can be sent to the 20,000 Emailer Subscribers of
Campaign + Gulf Business database which include Brands
Marketers, CMOs, MDs, CEOs, from different organizations &
Advertising, Media, Social, Digital buyers, planners,
consultants etc.

EMAIL MARKETING

$313/CPM

Cost for 1 Emailer to Campaign Database: $6000

Middle East
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Coldplay, Costing and Consistency

@ Campaign Middle East <newsletter@email.campaignme.com>

Market outlook for marketers: Is Al moving into
the fast lane in 20257?

Newsletters

Banners advertising in Campaign’s weekly
newsletters to the 20,000 active subscribers.
The open rate is above 20% and the CIR

averages 5%.

EMAIL MARKETING

Landor’s Chris Moody: “Simply mak- “Delivering Incredible
ing noise isn’'t enough anymore” Performances” by Aramex
—— =

Newsletter Banner $2000 each

Dubai Lynx PR Jury President on  EternityX enters Middle East with
what she's looking for in a standout  ex-Dentsu China leadership hire
submission




Social Media Marketing

Includes

>

>
>
>

Social Posts with social handles, hashtags etc.
Post pinned to the top of the page for 24hrs
Average of 1,000 impressions per social posts.

Promoting your content on social media through 5. Social
boost for more extensive reach to relevant target
audience

Campaign Social Media Platforms followers :

>

A A O\ \/

X -12,400
Facebook - 8,400
LinkedIn — 64,500
Instagram - 17,100

Total number of followers: 102,000

Cost for 1 social media post across all Media Platforms: $6000

Middle East

campaign

Campaign Middle East

9 September 2024 - &
FROM ITALY, WITH LOVE: Say 'Ciao’ to summer with the best of Italian luxury this Fall.
Explore Reset For The New Season online at Bloomingdale's, luxury brands in Dubai and Abu
Dhabi, UAE,
% Free Shipping
¥4 Free Returns
{4 Cash On Delivery.

Shop reset for the new season UAE | Dubai, Abu Dhabi: https://bloomingdales.ae/bloomingdales-
new-season/

#bloomingdales #FromltalyWithLove

clapmingdaless




Jan 2025

7" Feb 2025

Mar 2025

11th Apr 2025

15t May 2025

Jun 2025

12th Sep 2025

16t Oct 2025

215t Nov 2025

11t Dec 2025

campai

Campaign Breakfast Briefing: Ramadan Advertising & The Year
Ahead for Media & Marketing

Campaign Industry Roundtable

Campaign Breakfast Briefing: Talent & Technology

Campaign Saudi Briefing: Strategy & Technology E V E N Ts
on 15th May 2025 in Riyadh, KSA

Campaign Industry Roundtable

Campaign Breakfast Briefing: The Future is Now
Al, VR, AR, Performance Marketing

Campaign Saudi Briefing 2: Media & Marketing
in Rivadh, KSA.

Campaign Breakfast Briefing: OOH 2025

All Events are hyperlinked to last years events
for reference. Kindly note the events calendar

CAMPAIGN AGENCY OF THE YEAR ME AWARDS is subject fo change in case of any new
developments.

Middle East



https://campaignme.com/event/campaign-saudi-briefing-2024-talent-and-technology/
https://campaignme.com/event/campaign-saudi-briefing-2024-talent-and-technology/
https://campaignme.com/event/campaign-saudi-briefing-2024-talent-and-technology/
https://campaignme.com/event/campaign-breakfast-briefing-the-future-is-now-2/
https://campaignme.com/event/campaign-saudi-briefing-2024-media-and-marketing/
https://campaignme.com/event/campaign-breakfast-briefing-out-of-home-2025/
https://www.aoyawardsme.com/
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A roundtable is a powerful way to build a community and get in front of your target audience. We engage a group of senior decision-makers
on a hot topic then gather them at a premium venue over breakfast or dinner.

Marketers, agencies and media owners come together and share challenges, trends and ideas. Attendees share knowledge and different
perspectives — as well as building strong industry relationships. Roundtables are always a wonderful exchange of expertise and an opportunity
for your best brand ambassadors to spark meaningful conversations. In real life.

After each event, we tell the story in print and online, capturing the key quotes and insights: a piece of evergreen content posted on
Campaign’s next print issue and on our website and distributed to our engaged subscribers.

INDUSTRY ROUNDTABLES SPONSORSHIP

Roundtables: CMOs, Media Agencies, Creatives, Production & Adtech providers.
Attendees: 10 high net individuals across each industry across Brands CMOs, Advertising / Media / Digital Agencies, Tech suppliers etfc.

Roundtable Partnership cost: $20,000.

Benefits: Includes 1 slot at the roundtable + Networking + Branding across all event marketing - pre, post and onsite.
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EVENT SPONSORSHIP

Campaign Briefings Events: Campaign Breakfast Briefings are hosted in Dubai and KSA providing the marketing community with thought-
provoking opportunities to learn about where our industry is heading next. Campaign Events are a platform for marketing heads, agencies,
media owners and suppliers to come together for a networking breakfast and discuss the hottest trending topics with industry experts.

Speakers: Brands, Agencies, Publishers, tech providers, industry experts.

Attendees: 200 persons across Brands CMOs, Advertising / Media / Digital Agencies, Digital Marketers, Tech suppliers, consultants etc.
Marketing: Online Article with Registration page, Online banners, EDMs, Social Media posts, Newsletters etc.

Post event exposure: Event Video/Article online and in print.

For all Campaign events, please visit our Events page: https://campaignme.com/event/

Gold Partnership cost: $20,000 per event.

Event Gold Partner Benefits: Includes Keynote/ Panel Speaker slot + Activation + Networking + Branding across all event marketing - pre, post
and onsite 1 VIP table for 10 persons.
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AGENCY

OF THE

AGENCY OF THE YEAR AWARDS SPONSORSHIP YEAR

Most agency-focused award schemes look on the work produced - either its pure creativity or its effectiveness. Agency of the Year Middle East
(AOTYME), however focuses on their business success (year on year growth, financial achievements, agency culture and diversity, equity and
inclusion, etc) and the people and teams driving this forward. AOTYME includes agencies of all shapes, sizes and specialisms.

Attendees: The creme de la creme of the industry furned up with force and flair to AOTY Awards 2024. More than 600 people from agencies
across the region attended the awards, with many flying in from other countries with the hope of holding a frophy aloft. Agencies from the UAE,
Saudi Arabia, Jordan, Qatar, Oman, Egypt and Irag were recognised for their business successes. More than 20 top CMOs handed out the
awards across 40 different categories

AOTY Awards Gold Partnership cost: $20,000

Benefits: Event Gold Partner Benefits: Branding across event website, all promotional marketing for the awards including social media and
emails, shortlist announcements and on stage and across the event onsite. Opportunity to also participate in the judging process with the top
marketers as an official judge. Opportunity to Hand-out the award to the winner of the Sponsored Awards category on main stage, 1 VIP table
(10pax) for clients and colleagues to attend the awards celebration & Activation space in the networking area.
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ANNUAL PARTNERSHIPS

To collaborate and work with us across the year, we offer a mix of commercial and
advertorial deliverables and support you with editorials pieces like your latest News,
Work, Thought leadership pieces, Opinion pieces, Appointments and our regular
columns like Industry Forum, Private View, Brand Focus, Saudi Focus & Spin. All these
editorials would not be branded and subject to the editor’'s approval.

For series bookings of commercial partnerships, we will be able to provide this
discount structure on all the above rates:

Insertions Discount
Minimum 4 insertions

4 - 9 insertions

10 and above insertions
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THANK YOU

Contact Details

NADEEM QURAISHI

Publisher, Campaign Middle East

T+971 4427 3000 / D +971 4 427 3422 | M +971 50 645 3365 / F +971 4 428 2274
Email: Nadeem@motivate.ae

TARUN GANGWANI

Sales Manager, Campaign Middle East

T+971 4427 3000 / D +971 4 427 3078 /| M +971 52 146 6150/ F +971 4 428 2274
Email: Tarun.gangwani@motivate.ae

Campaign Advertising industry news: www.campaignme.com
Motivate Media Group, 34th Floor, Media One Tower, Dubai Media City,
PO Box 2331, Dubai, UAE

Print | Digital | Create | Events | Content | Social | Cinema | Talent | Academy | OOH
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