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Overall Brand Reach Comparison

133,000 263,112

2023 MONTHLY BRAND REACH 2024 MONTHLY BRAND REACH

43.77%

AUDIENCE INCREASE
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Website Stats

1,055,164

UNIQUE WEBSITE VISITORS IN 2024

1,454,504

PAGE VIEWS IN 2024

INCREASE IN
VISITORS
2023 -2024

Tatal Mew Retwrming Average Engaged

USErs UBers USers engagement sessions

time per per active

active usey uger

1.041.31 1.055,144 12111 245 0.51
T 95 54 T 130,04°

Acthee users {7 New users (3 G e
1.1M 1.1M
A A




Website Demographics**
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51.9%
35% 20% 15% 8% 7% 5% 5%
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* FEMALE

48.1%

3% 2%
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eader Interests

Technology Technophiles

Litestybes &
Hobbies/Shutterbugs
Banking & Financa/ Avid
Evestors

Trevel/ Trawed Butfs

Haws & Politbes/Avid
Hiewvis
Aeaders/Enfertainment
Hows Enthusiasts
Lilegryles &

Hebhiew' Buaimass
Professdonals

Media &
Entertainment/iovie
Lovars

Hows L Podithesi Avid
Hews Readers/Avid
Busziness Hews Aeaders
TechnalogyrSesial Media
Enthusinuts

Media &
Entertainment/TV Lowers

b - LR-ALR. v

B1.678

70281

&7, 784

5,273

183,544

GG AGemEn,

TN USET

Bm 155

1m 05s




Top Performing Pages in 2024

. ath and fclase = o L Views Acthnp Wiews fenrage Event count
G0 b [ J4g Bl N
Ty TIme Dl
(B L NCA N LIS ST
. 1,863,067 1056, 5 3% 174 163 D.051,165
| ! 166015 52.00% 319 a7s 414811

feammanwealih-al-independent-
2 states-travelbers-interest-in-goo- 314,285 28164 1.22 65 0B 536
destinations-is-soaring/
5 fpodcast-how- Bllj-ﬁ-li--{"l[rl!'ll;l-.]-- 17 81E 15,003 1.18 a8 54 447
hame-fun-in-the-ingdom.
feall-for-neminations-agency-faces

4 15,888 12,27F3 1.29 gz A6 454
to-watch-2024/ 3 g
ferpating-the-soeund-af-brands-by-

& 15,04 150231 1.00 ¥ E52(
anghami-studios-kamil-abi-Ehalil/ & A o 3 55208
Fhowi-to-craft-compelling-

B narratives-in-lthe-age-of-short- 12675 h931 1.8 1% 16196
attenlion-spans/

7 flatastf 12,007 4 647 2.58 lim 183 28 65E

fenter-now-lor-cam nig- .
g fenter-now-for-campalgns-agency 11478 5 454 ‘i i 23541
c-‘-1he-p'ear--gf=-ual-aﬂa-'-di-i‘llza.-'

¥ fdireciorg 11545 408 .4 Im11s HaBlE ¢

it /magazine-issues/ 10,340 4920 2.14a 30s% T3 659



Top Performing Articles

campaigii campaigri

||| i | - coooo - 3 ooooo - B

Cammaieeilth of Independent States travellers' Pedcast: M0 Khalid Alkbudair on hitting a home
s Im the Bingdom'

imberest in GOC destinations is soasing
< CLICK HERE s : : : < CLICK HERE

oo

campalgfi

. as = - oooon - B

Craating (ke sound ol beends - by Anghams
Studios” Kamil Abi Bhaldl

< CLICK HERE

< CLICK HERE



https://campaignme.com/commonwealth-of-independent-states-travellers-interest-in-gcc-destinations-is-soaring/
https://campaignme.com/call-for-nominations-agency-faces-to-watch-2024/
https://campaignme.com/podcast-how-smc-is-hitting-a-home-run-in-the-kingdom/
https://campaignme.com/creating-the-sound-of-brands-by-anghami-studios-kamil-abi-khalil/
https://campaignme.com/safety-sales-and-social-conscience-ramadan-success-stories-using-facebook-marketing-solutions/
https://campaignme.com/safety-sales-and-social-conscience-ramadan-success-stories-using-facebook-marketing-solutions/
https://campaignme.com/safety-sales-and-social-conscience-ramadan-success-stories-using-facebook-marketing-solutions/
https://campaignme.com/safety-sales-and-social-conscience-ramadan-success-stories-using-facebook-marketing-solutions/

2024 Most Popular Content Categories

The Work Marcomms360 Media

C .
Advertising B?rr(;aﬁ)(?égp Jobs

Briefing

Agency of Breaking Pick of the
the Year News Tim Quarter

Shorrocks

Online , Google
Directory Marketing o8l Analytics
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12,000 Print Distribution - UAE & KSA

Distribution Points in the UAE

o

—° ABU DHABI AIRPORT LOUNGES
— ADGMS

— ADVERTISING AGENCIES

—° CI TOWER ABU DHABI

— D3

— DIFC

—° DUBAI AIRPORT LOUNGES

— EMIRATES FINANCIAL TOWERS
—° ETIHAD TOWERS ABU DHABI
— INDEX TOWER - DIFC

— PR AGENCIES

—° RETAIL OUTLETS - (103 OUTLETS)

—© YAS MARINA ABU DHABI

Distribution Points in KSA

ADVERTISING AGENCIES

PR AGENCIES

Designation

o

— DIRECTOR 36.90%
— GENERAL MANAGER  20.30%
— C-SUITE 12.40%
— MARKETING MANAGER 8.84%
— PRESIDENT 7.10%

— ACCOUNTS MANAGER 2.33%
— MANAGING PARTNER  2.00%
— CONSUL GENERAL 1.00%
— OWNER 2.08%
—° OTHER 7.06%

Types of Industries

[e]

— AD AGENCIES

—© AIRLINES

— AIRPORT LOUNGES

—° ARCHITECTS

—° BANKS

—© CAFE & RESTAURENTS
— CAR SHOWROOMS

—© COLLEGE/SCHOOLS
—° CORPORATE COMPANIES
—© D3

—° ELECTRONICS

—° HOSPITAL/CLINICS

— HOTELS

—© INTERIORS

pall

—° MARKETING

— MEDIA

— PR AGENCIES

—° SPA/SALON

—° TELECOM




Campaign
digital issues

on ISSUU
platform




Campaign Digital Issues

campaign
T H E g

LUXURY [T

ISSUE ' °

campaign
THE MENA
POWER

LIS-EDEE.



https://issuu.com/motivatepublishing/docs/cam291_may30_2021_digital?fr=sYjZlMzQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam297_nov28_2021_digital?fr=sODA0MjQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam287_jan31_2021_digital?fr=sYWY0YTQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam289_mar28_2021_digital?fr=sMmE2NTQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam288_feb28_2021_digital?fr=sMDE4YjQ2MzE0MDY
https://issuu.com/motivatepublishing/docs/cam292_june27_2021_digital?fr=sMzczNTQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam293_july18_2021_digital?fr=sMWQ0NjQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam295_sep26_2021_digital?fr=sZjg0NDQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam294_aug29_2021_digital?fr=sZWNmMjQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam296_oct26_2021_digital?fr=sZDNiODQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam298_dec19_2021_digital?fr=sYzQ3MDQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam298_dec19_2021_digital?fr=sYzQ3MDQ2MjAzNzQ
https://issuu.com/motivatepublishing/docs/cam298_dec19_2021_digital?fr=sYzQ3MDQ2MjAzNzQ

2024 Digital Issue Stats

1404701 27785 792 1014 000352 PP

IMPRESSIONS READS CLICKS DOWNLOADS  AVG. READ TIME :

Reading Devices E—— / / //
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Database Growth

2000 8K database

2021 )/}

2022 ) §
2023 )7/

2024 )&

05051
D3220320

o%t%ob

KO

KO
KO

KO

ata

ata
ata

ata

200 14K database

0ase

0adse
Dadse

Dadse

Top Subscriber Designations

MARKETING MANAGERS 21.9%
DIGITAL MARKETING MANAGERS 20.30%
GENERAL MANAGERS 12.40%
MEDIA MANAGERS 8.85%
HEADS OF MARKETING 7.10%
ACCOUNT MANAGERS 6.25%
DIRECTORS 5.15%
C-SUITE 4.0%
OTHERS 12.05%




Database Industries

Adtech

Advertising

Advertising
Agency

Brand

Consultancy

Creative
Agency

Digital
Agency

Government

Marketing

Media

Media
Agency

Publishing

Other




EDM Performance

Campaign’s average Campaign’s open rate is way higher compared
l ' l ' to the industry standard as we have stopped
20 tO 250/ sending jpeg/flyer images and follow strict best
0) practices and optimisation strategies.

CTR 1-3%

¥ Mondayto ™ 7030t0 12.30pm &
Thursday 2.30to4.30pm




Top Third Party Open Rates

P o

From Ads to Zeitgeist

[abi e dr el Soraciomd o crerl e Eeais cwese sy
S Pl P o B i
ey kil i ikl

P Al U AT v Vel

Total Total
Sends Delivered

L Ld

HOP_Ciceraf Bernay 028 _CM-13.06.24 15963 15908

:NUP-HMMM-H Me-2.5.24 16,055 15,959
NOF-Amargn-gd /e-18.11.24 23,720 FER-F4
NOP-DoubleV erify 0000-26.9.24 20,687 20,619

TGP-Adscolars-BA37-25.4 24 13007 12931

TGP-Braze-2661-6.9.24 20,612 20525

SONY
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Top 5 Third Party CTR

Email Name | Total Total |Total Open  |Total Clickthroughs |Click-to-Open Rate| Total
| Sends Delivered  |Opens  |Rate | Possible

| : I 7| . Do [ T e s S
TGP-Brape-9661-6.9.24 10,612 20,515 7606 37.06% 4,767 42.31% 219 e e L e e el Dot et v g
TGP-Adicolars-8437-23.4.24 13,017 12,931] 4391 3396% 205 | 5.38% 57 e i
NOP-DoubleVerify-0000-26.9.24 20,687 20619) S462| 2649% 1,286 24.25% 129 i m—
NOP-Amaron-8376-28.11,24 ' 23,730 za,am' 808 34.23%) a1 211% 163 R ot v e

= AR D TR S (] TR T I S
NOP-Amaron-8276-2.7.24 16,055 15959 5175 3243% 1911| 20.51% a4 o b S e AR
. ek e

NOP_CicerolkBernay_5028_CM-13.06.24 15,963 15908] 6912 43.45% 810| 17.52% 176 s

B W iem




Best Performing Newsletter Content

New | Creative g/‘:rrTl]( ee ting

Technologies Campaigns Changers

Trends Celebrities Power List

Case Studies New Faces to
Appointments Watch

Event A ¢

Launches ° ccoun !
Partnerships Wins RS
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atsiats eV
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LinkedIn Followers

Follower highlights @

64,920
Total followers

Job fucton -~

Llarkmilreg




LinkedIn Followers
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LinkedIn Impressions & Clicks

Metrics

Metrics
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LinkedIn Top Performing Posts

Campaign Middle East
B A0 ’
1]

Lumsy nial dglile bietd Sobhh Hedlly fui phosalsd Aafuih Parakh 19 Ha
prtion of Chel haley mrad Warkeliog CHfcer

Parskh Eagan B poarney 81 Sobha Rapty &8 § marapament iranes s Fas
TEREN TheDragh i PR 00 NOwy WD @ e of mone than PO proteasanals

BPO Sl PG, Chine] relylbond, Sabed Op B, S5l ol af Ty
Chch thi Bk Daliny Tod detada

FOMO PRlarkating FAppolctmants FRTcmation

Sobbay Really promates Ashinh Paraih 1o Chisd Sales
and Marketing Dicor - Campaign Middle East

Campaign Middies East
o '_. fri ay, o

Congeald 1o Seatehl & Santchi WEL Weddle Exsl Tiom Putiies Grouss sdisdie
EBl [t it Baedt iwidtlied this Cotilied Agendy oF tha Feal dovied
S partaitied by YEnga A

BRAATYMETD RS & hwards BRENA Publch Oroops Widdle Faat

Campaign Middle East
s Y

' etk @ 1Pe E A, FORDY 1O Darifelr wiEh soimg kler Dearrds and Bl on
Oagivy's long-standing commitrnent 16 crealive excellencs” said Gautam
Wader, Chief Creative Oificer, Memac Ogihvy.

" apporimen Sirengihend our ability 1 defner éven mone alfectve,
nnovathee amd cresthve solutions across not just advertising but all our core
Bckinia i g, miipdg PR, Ogivy One, i Ogilvy Halth," Ghassan Mersga,
CEQ, Memat Ogitvy.

Rdgad 1P Bl gernieis wath tha ok Badone
Fappointrenis

Gautam Wedher retbarns to Memac Ogilvy as Chiel
- Craathss Dfflcar - Campagn Meddis East

Campaign Middle East
i + Ea1nd + @

ERAEAKING MEWS: Stngwell s ontingd @lo an 30¢0erel 1o beguine Create
Groip.

Créaln, Cheoup will join Stagwelrs Code snd Theorny Babwork, which i@ delighed
15 pariner with businesies o ninigsle the Complexity of changing corsuamiar
beetarsors, emnrgareg techmologies and A3

P i pactced Proen Stagveel’s Mark Pann, Code e Theory Metwork"s Den
Gardnar and Creake Group®s Toem Offon in the |k belows,

T

FAcquEsition BDegitalCommunications | Guing 'W. | Rindala Nahas Mikati | Tala

Muicaddam

Stagwell expands MEMNA fookprint with Create. Growp
apguisition - Campadgn Middis East




Instagram Followers & Best Performing Posts
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2024 Instagram Stats

P

Reach @

9557.1K 1 2874

40K

J0K

20K

10K

0

Visits @

63.8K 7 a90x%

an1 Apr 10

ri ct 27
ul 1

g
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Faceboo

k Likes & Best Performing Posts

) Top comtent by whiws

Bl Easn's beading
Cingena svartising..

From&ye-catihing

corrgidathon of some ... Blusis Lo Algeneral..

Middbe Eavts Ipadag
cinema adwertising.

JCDgs 'y Elle Hajjar
wuplaing how the,

Fangrtonm Digra
Waridwide's Drmar, .,

Aret Felan, CEQ & Co-
Fsareder ol mFHteIL.

Amit Relan, CED & Co-
Founder of mFiterit...

JCDeeaus"s Efs Hajjar
i i Faea tha.

Congrate 1o @Create
Chreeap That hae been,,



4 Facenoaq

Reach @

.1 BM w 14.3%

300K
200K

100K

Jan 1 Apr 10

Jul 19

Qer 27

Visits @

21.3K + 1%

400

200

200

100

Jan 1

Apr 10

Jul 19
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Top Social Post Examples

Carpaign didds [aas
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Podcasts



2024 Podcast Episodes

The power of creativity to change lives with Ali Rez

Anghami and OSN heads tell Campaign Middle East about their merger

How to win at Dubai Lynx

Protecting your mental health

Elda Choucair - Don’t give up e ~
Snap’s AR Ramadan Mall .;l
Future of connected TV with MMS

Jennifer Fischer - Creativity champion ON TH E
The role Snapchat plays in Saudi culture
“Everyone has a personal brand” RECORD

Unlocking the power of MMS’ digital solutions WITH campaign
Sir Martin Sorrell shares top tips for marketeers, value of Athar Festival J

SMC’s Khalid Alkhudair on ‘hitting a home run in the Kingdom’ N )
Snap, OMG share impact of AR on attention, outcomes and demand

Kris Fade on the Fade Fit brand, influencer markering, product and promotion
Mashreq Bank’s Suad Merchant on building a lasting brand, storytelling, and key KPIs
Emirates NBD’s Kaavyanjali Prasad on the ‘benefits of founder-led marketing’

DCT Abu Dhabi and Boopin on the power of marketing in Arabic
Al-Futtaim Automotive’s Katib Belkhodja on building a ‘beta forever’ future




2024 Podcast Stats

Padcast: Snap and OMG share impactof AR :  Podecast: How SMC is ‘hitting a home runin -~ &
on attention, outcomes and demand the Kingdom'

25K views + 2 months ago 26K views + 3 months ago

o»{(t»{{ob
e H{e
0220220




Events




Campaign Event Network

campaign

SAUDI
S BRIEFING
+Q AGENCY
o<W YEAR
campaign
BREAKFAST
BRIEFING



2024 Events Stats

OVER

/ /13,500

EVENTS ENGAGING EVENT REGISTRATIONS
EXECUTED TOPICS

COVERED




NN

Campaign Event Attendees

Marketing  Business Digital Brand
Managers Development  Marketers Planners and ?
Teams Strategists /
Creative Marketing and
Directors Media Communication Data
Professionals Practitioners Analysts
Strategqists
Account
Planners PR Advisers Managers Influencers
and Directors
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2024 Event Photos
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